
Promotional effects of recorded music and superstars on 
concert financial outcomes (received revise and edit)

The complementary relationship between concert dates and 
music streaming as well as implications of market-level 

heterogeneity

ARF Presentation: Powerade, From Local to Global Branding
IRA: Rationalizing segmentation for Expedia and Travelocity

TMRE: Coke Waters global brand positioning

R, SAS, Python, STATA, SPSS, Excel, Powerpoint

Assistant Professor – Emerson College
Undergraduate courses in Economics and Marketing, Master 
of Arts course in Marketing

Managing Partner – Kantar 
Led client relationships in telecom, tech, travel, and retail.  

Consumer Insights Head
Led consumer insights function for Verizon Business, Chili’s, 
Maggiano’s, and On The Border

Product Development – Verizon Communications
Worked on launch of new fiber-optic network (FiOS) 
and corporate branding

President– John Hartford Music
Oversee strategy and execution for Hall-of-Fame legacy artist 
including music catalog, social media, and online store

Treasurer– One Hen, Inc
Founding board member for educational 501(c)(3) startup: 
also facilitated acquisition by Boston Scores 
(an after-school program)

Eric D. Hogue

• Assistant Professor: teaching interests include Economics, Customer 
Analytics, and Social Media Analytics

• Research interests include Empirical Micro and Industry Organization 
focused on music industry incentives and telecom policy

• 30-years of leadership roles in marketing research management and data 
analysis management

(615) 351-3102
Eric_Hogue@emerson.edu

https://www.linkedin.com/in/eric-
hogue-aa3ab/

Education

Middle Tennessee State University
Ph.D. in Economics (2022)

Master of Arts in Economics (2019)

Vanderbilt University
Master of Business Administration (1993)

University of Tennessee
Bachelor of Science in Communications (1989)

Professional Leadership Roles

Software Knowledge

Conference Presentations

Research submissions

Research submissions

Promotional effects of recorded music and superstars on concert financial outcomes (Accepted for 
publication by Journal of Interdisciplinary Economics, January 2024) Approach: created a novel data set of music 

streaming, concert revenue, Google Trends, and Billboard Hot 100 Rankings to derive a panel model with artist fixed effects. 
Created an instrument to address potential endogeneity between concert announcements and pre-concert streaming. Received a 
request to revise and edit for peer reviewed publication.
• Findings: Music streaming derives substantive promotional financial benefit to top touring artists.  A 20% increase in music 

streaming derives an additional $46K to $49K revenue per concert.  Top artists earn an incremental $19K per concert for every 
week they have songs in the Billboard Top 20.

The complementary relationship between concert dates and music streaming as well as implications of 
market-level heterogeneity (Under review) Approach: used panel model with artist and market fixed-effects to examine 

the impact of live concerts on incremental pre-and-post concert music streams in 29 US cities. 
• Findings: Pre-concert promotional and post-concert effects are significant.  Post-concert effects decay over 10-weeks after the 

event.  Identified top artists with deeper catalogs, stronger ticket sales, and who are in the middle of their careers (playing 
professionally for 17 to 29 years) see stronger complementary music streaming effects.

https://www.linkedin.com/in/eric-hogue-aa3ab/


30 Years Experience in Consulting and Corporate Management

John Hartford Music  2007 - Present
President Nashville, Tennessee

• Manage music catalog and hall-of-fame legacy for folk & bluegrass musician 
• Released eight albums and two books of past and unreleased works
• Lead website and social media management
• Executive Producer for Grammy-nominated album: John Hartford Fiddle Project Volume 1
• Managed donations to Country Music Hall of Fame, Vanderbilt Blair Music Library, The Mercantile 

Library at the University of Missouri, Saint Louis, and Center for Popular Music at MTSU
Kantar 2007 - 2018
Managing Partner Brentwood, Tennessee

• Vice President: 2007 to 2012; Senior Vice President: 2012 to 2014; Managing Partner 2015 to 2018
• Led team of marketing scientists supporting Data Analytics, Customer Experience, Brand 

Positioning, Segmentation, and Offer Optimization projects for North American and global clients
• Leveraged custom statistical modeling to facilitate strategic marketing decision-making.                                        

Experience includes purchase pathway modeling, targeting, segmentation,                                                      
and analysis of Internet clickstream behavior

• Led client relationships in retail, technology, telecom, entertainment, restaurants, and online travel
• Won David Ogilvy and Coke Research Excellence Awards for global brand repositioning of Powerade
• Led development of Brand Positioning Consultancy.  Cultivated and completed programs in 25 

countries 
• Received Great Minds Award by ARF for excellence in the field of marketing research
• Conference presentations: Global Brand Positioning for Powerade (ARF, 2009), global positioning of  

Coke Waters (TMRE, 2010), Emotion in Brand Positioning (ARF, 2013)
• Guest Lecturer: Vanderbilt University, Belmont University, University of Texas, Dallas,                                      

and University of Tennessee

Brinker International 2005 – 2007
Director of Consumer Insights for Chili’s and On The Border Dallas, Texas

• Led team of 3 project managers in supporting all strategic, culinary, and branding marketing research 
• Responsible for $4.5 million in marketing research and ROI analysis contractor spending
• Supported efforts to remodel and establish alternative venues for Chili’s and On The Border
• Led culinary innovation process development that redefined Brinker’s food innovation and 

deployment
• Reported to Chief Marketing Officer and was a member of Brinker’s Marketing Leadership Team

Verizon Communications 1997 – 2004

Manager roles in marketing research, business strategy & product development Irving, Texas

Emerson College 2022  – Present
Assistant Professor Boston, MA
• Undergraduate Instructor: Customer Analytics, Introductory Microeconomics, 
 Cultural Economics, Social Media Analytics
• Updating curriculum for Social Media Analytics
• Pursuing research interest in Music Industry Incentives and telecom policy
Middle Tennessee State University 2018  – 2022

Instructor and Ph.D. Dissertation Research Murfreesboro, Tennessee
• Undergraduate Instructor: Introductory Macroeconomics, Intermediate                                                          Economics 

(accelerated course), Microeconomics (GA), and Corporate Finance

AT&T (Contractor via Kantar) 2021-Present
Consumer Insights Manager Nashville, Tennessee
• Lead all facets of several customer experience programs
• Lead team of three project managers

Consulting 2019-Present
Strategic planning and budgeting Nashville, Tennessee

• Updated customer experience measurement program for a national wireless provider
• Developed telecom vertical strategy for a global marketing research company

Working papers

Has federal regulation fostered music release productivity among composers? (Working paper) 

How has Google Fiber’s entry in Nashville impacted broadband service pricing? (Working paper)



Professional and Academic References

Michael Roach, Ph.D.
Dissertation Chair
Middle Tennessee State University
Room N315, Business & Aerospace Building (BAS)
MTSU Box 27, Murfreesboro, TN 37132

Michael.Roach@mtsu.edu

Keith Gamble, Ph.D.
Dissertation Committee
Middle Tennessee State University
Room N327, Business & Aerospace Building (BAS)
MTSU Box 27, Murfreesboro, TN 37132

Keith.Gamble@mtsu.edu

Adam Rennhoff, Ph.D.
Dissertation Committee
Middle Tennessee State University
Room N315, Business & Aerospace Building (BAS)
MTSU Box 27, Murfreesboro, TN 37132

Adam.Rennhoff@mtsu.edu

Bill Dillon, Ph.D.
The Herman W. Lay Professor of Marketing
Senior Associate Dean
Cox Business School
Southern Methodist University
PO Box 750333
Dallas, Texas 75275-0333

bdillon@smu.edu

Gordon Wyner, Ph.D.
Executive Vice President
Kantar, Retired
621 28th Avenue, North
St. Petersburg, FL  33704

Gordon.Wyner@gmail.com

Satya Menon, Ph.D.
SVP Brand Strategy
Kantar
215 Crooked Tree Court
Naperville, IL 60565

Satya.menon@kantar.com
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