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Policies and Procedures

Crowdfunding is a fundraising effort that uses online
technology to request donations from family, friends, and
associates for a specific cause. A crowdfunding campaign is a
short-term fundraising plan, marketed and conducted
entirely online and leverages social media to quickly and
inexpensively spread awareness to potential donors

Policies and Procedures

1. Donor intent must be honored, and gifts used only for the
specific Vanderbilt purpose for which they were given.

2. All gifts should be processed and receipted via the
Approved Platform online. This compliance will ensure that
the donors’ gifts are tax deductible under the Vanderbilt
University tax exempt status. While donors may mail in gifts
or give via other formats, only gifts made online on the
approved platform will show on the campaign landing page
and goal tracker.

3. All gifts will be documented as donations to Vanderbilt
University, and donors will be considered constituents of
Vanderbilt University.

4. Approval to conduct a crowdfunding campaign gives
campaign leader access to a platform for fundraising.
Affiliates are responsible for marketing their campaign by
leveraging their social and professional networks.
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Crowdfunding Application
Playbook

Tips for a Strong Crowdfunding Application
Before you hit submit, make sure your campaign idea checks all the
boxes:

Good Standing with Vanderbilt: Your student organization must be
officially recognized and in good standing with the university.
Defined Goals: Your crowdfunding campaign should have a concrete dollar
goal between $1,000-$2,500 to cover the cost of a specific project or
initiative like:

Special trips, conferences or competitions
New equipment or technology
Campus events or anniversary celebrations

Engagement Potential: Your campaign should be something your network
will be excited to support! 
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Submitting Your Application
When you’re ready, complete the Idea Submission Form. Be
thoughtful about how you tell your story. This is your chance to show
why your project stands out.
Tips for a strong submission:

Be clear and concise about your project’s purpose.
Explain why your goal amount makes sense.
Highlight how your campaign will engage your community.
Describe what success will look like once your project is funded.
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Campaign Checklist

GiveCampus Link: [insert give campus link here]

Launch Week:
Campaign leader to create strong early momentum by:

Posting on all social channels: IG, X, FB, LinkedIn
Send launch email to personal network (use sample from toolkit)

DAR contact will launch campaign

Mid-Campaign Engagement:
Campaign leader to: 

Post at least 1-2 updates on social media, including the access to incentives if
applicable 
Share progress milestones to personal network

DAR contact to:
Send specialty email (dependent on level of support)

Final Push:
Campaign leader to:

Send a final fundraising email
Post countdowns

Share last chance reminders on all platforms

Post-Campaign Stewardship
Campaign leader to:

Send thank you emails to personal network who donated
Post thank you on socials
Meet with DAR contact to debrief  campaign

DAR contact to send additional stewardship emails outside of campaign leaders’
personal network

4



Leverage social media strategically throughout the entire campaign, from the pre-launch phase through
the final days. Engage across all platforms where your audience is active (such as Instagram,
Facebook, LinkedIn, X, or TikTok) to build momentum, sustain visibility, and encourage giving.
Below are examples of suggested posts and content ideas; however, we encourage you to adapt these to
reflect your authentic voice, personal style, and what resonates best with your specific audience.
In addition, think creatively about how to tap into your own network. Whether through direct
outreach, personalized messages, or unique storytelling, your individual connections can make a
meaningful impact. The direct messaging feature is also a great way to reach out to your audience.
Remember: the more personal and genuine your efforts, the more likely they are to inspire support.

Social Media Best Practices: 
1 Define Goals and Clear Messaging:  

Clarify your campaign goal (e.g., raise $10,000 by July 30). 
Identify 2–3 core messages: 
Why this matters 
How the money will be used 
How donors can help (giving + sharing) 

 
2. Focus on platforms where your audience is active: 

Instagram: Visual storytelling, Reels, Stories 
Facebook: Great for Alumni groups, longstanding donor groups 
LinkedIn: Professional tone, great for alumni + networking 
X (Twitter): Quick updates, tagging relevant accounts 
TikTok: If your audience includes students/young alumni 

 
3. Impact Messaging: 

Post your personal connection to the campaign and why it matters to you 
Direct message your network and ask them to give or share 
Use your own voice; authenticity resonates more than perfection 

4. Post Sequencing:
Pre-launch announcement 
Provide updates on the campaign
Post a personal anecdote
Post thank you and final upate

Social Media Best Practices
and Considerations
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Social Media Examples:
Utilizing Advocate Feature
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Through GiveCampus you have access to become an Advocate. As an advocate
you can spread awareness, encourage your peers to join in, and share directly on

social channels. 

CREATE A GIVECAMPUS ACCOUNT
We can only celebrate your hard work if  we’re able to
tell it’s you! We can do this by tracking outreach done
when you’re logged into GiveCampus
Click “SIGN UP” or “LOGIN” at the top of your
GiveCampus link page.
Create an account and login from there.

Step 1:

CONSIDER YOUR OWN GIFT AND OFFER A
MATCH OR CHALLENGE:

Lead by example and make your own gift early. It’s
much easier to ask your friends and family to join you
in making a gift when you’ve already done it yourself.
Leverage your gift and encourage others to give by
offering a match or challenge. 

Step 2:

SHARE, SHARE, SHARE:
The built-in sharing buttons on the campaign page
generate a link that is unique to you. If  you share while
you’re logged in, we can track and celebrate your
impact. 
Share the campaign via Facebook, X, Twitter,
LinkedIn, Instagram, Text Message, Email, Carrier
Pigeon... get creative; the sky’s the limit!

Step 3:



Utilizing Instagram Stories:

Consider using Instagram stories to generate excitement for your campaign: 
Post a story leading up to the campaign  

·Post an exciting announcement about progress to goal! 
Story Examples: Post an update story which includes a snippet of the total bar found in
GiveCampus 
Add a link to a former post with a caption to advertise the campaign.

Examples:

Social Media Examples:
Utilizing Story Features
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Utilizing Stories- Videos

 Use this script to advertise your campaign on your Instagram story or for a video reel.

“Hi everyone!

My name is [Your Name], and I’m a proud member of [Organization Name] here at Vanderbilt
University.
Whether you were part of this group recently or decades ago, you know how meaningful this
community is, and how much it gives to students like me.

Right now, we’re running a campaign to support [insert purpose—e.g., travel to conferences,
service projects, new equipment, scholarships, or networking events]. Your gift will directly impact
our ability to [brief result—e.g., grow as leaders, represent our school, or build lasting
connections].

If you’re able, we’d be so grateful for your support. Even sharing this with your own network helps
us spread the word and reach our goal.

Let’s keep this community strong, together. Click the link in my bio (or in the comments) to give.
Thank you so much and Anchor Down! “

Social Media Examples:
Utilizing Video in Instagram
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Instagram Captions: 
*the link to GiveCampus page will need to be placed in bio: instructions are found in the appendix
on pg. 14

The _____________ is seeking your support! Consider making a contribution to help us
(adjective that describes the contribution of gifts)! #AnchorDown 

 
         Make a gift at the link in our bio!

Calling [Commodore Nation], your contribution is vital to [_____ ]!

       Make a gift at the link in @_____ bio.
       #AnchorDown #DaretoGrow 

Facebook Captions:
*The link to GiveCampus page can be included in the caption: instructions are found in the
appendix on page 15

Launch Post: 
Calling all ‘Dores! Help us reach our goal to [cause or project]! You’re support makes a real
[impact of campaign]. 

       Link to make a gift: [insert GiveCampus link] 

Mid-point updates: 
"We're halfway to our goal! Let’s keep the momentum going. Share, donate, and help us meet
our goal, Commodores!  

       
       Link to make a gift: [insert GiveCampus link]

Social Media Examples: 
 Instagram and Facebook
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LinkedIn Captions:
*The link to GiveCampus page can be included in the caption, instructions are found in the
appendix on pg. 16

We’re launching a crowdfunding campaign to support [Alumni Group Name]’s work with
current Vanderbilt alumni. Your contribution helps us [insert goal]. Make a gift before
[deadline] and receive [incentive item].

       Link to donate: [insert GiveCampus link]

The Vanderbilt [organization name] is calling on our community to help support the [purpose].
With your help, [impact of goal]. 

        Link to make a gift: [insert GiveCampus link]

Social Media Examples:
LinkedIn
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X/Twitter Captions:
*The link to GiveCampus page can be included in the caption, instructions are found in the
appendix on pg. 17

We’re kicking off  our [name of] campaign! Help us support student programs that connect, 
        enhance, and inspire. Every gift counts. Give before [deadline] to receive special [initiatives]. 
        [insert GiveCampus link]. #VanderbiltAlumni #DaretoGrow 

Calling all 'Dores! We need your support! [Organization]  is raising funds to [goal of campaign].
[insert GiveCampus link] #Vanderbilt #AnchorDown 

TikTok Captions:
*The link to GiveCampus page can be included in the caption, instructions are found on the
appendix on pg. 18

Idea: think of a fun take on a trend that you can incorporate into advertising your campaign;
 “Chat, we are so running a campaign”
“When it’s time to support students >>>”
“Ring, ring, ring, we are calling you Commodore nation!”
etc: “Ice, Ice Dores” from the Vanderbilt Ice Hockey Club Team campaign

Social Media Examples:
 X/Twitter and Tik Tok
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Making Personal Asks via
text or 1:1
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Hi Erin! Did you see my
Instagram story? We are

currently running a campaign,
and we are so close to hitting
our goal! I would appreciate

you checking it out, thank you! 

You can view the campaign at the
link below and feel free to reach
out with any further questions! 
hhtps;/givecampus.vanderbilt.

Texting: The support that you receive on campaigns is due
to your efforts in reaching out to your audience and
sharing the campaign around; you can share your
GiveCampus link via text. Consider peers, family friends,
alumni, or other professionals in your field of study.

Ask for support directly in conversation:
Show the who, what, and why of your project and make a
call to action if  you feel comfortable in conversation.
Remember; the only way to contribute to the campaign is
via the GiveCampus link, so make sure to share the link
after the conversation. 



Sample Email for Campaign-
 
Subject: [“Subject: Join Us to Give: Core Messages with Impact Messaging] 

Dear [Recipient's Name],  

I hope this message finds you well! I’m excited to share an opportunity to support a program that
means a great deal to me; the [Group/Club Name] at Vanderbilt University. 

We’re currently running a fundraising campaign to [goal of campaign]. Your contribution, no
matter the amount, will make a tremendous impact. Funds raised will go directly toward essential
needs like [briefly list 2–3 specific examples] 

Our goal is to raise $[Goal Amount], and we’d be incredibly grateful for your support. 
To make a contribution, visit: [GiveCampus link]

If you’re unable to give right now, simply sharing this campaign with your network is another
powerful way to help us reach our goal. 

If you have any questions or would like to hear more about the impact of this initiative, please
reach out with further questions.

Thank you so much for your support and for being part of the Vanderbilt University family! 

With gratitude, 
[signature]

Email Outreach 
Templates- Start of Campaign
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Email Outreach 
Templates- Last Call or Update
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Please confirm that the person you are reaching out to hasn’t already made a gift by checking
the online donation board or reaching out to Katelyn Law Bryan to confirm. 

Subject: Final Opportunity to Support; Campaign Ends [Insert Deadline] 

Dear [Recipient's Name], 
I hope this message finds you well. I’m reaching out to share a final reminder that our
fundraising campaign is wrapping up soon! 

Thanks to the generosity of our community, we’ve made great progress toward our goal of
[Insert Goal Amount or Description]. There’s still time to make a meaningful difference and
help us finish strong. 

To make your gift, please visit [Insert Donation Link] before [Insert Deadline]. If  you have
any questions or would like to learn more, feel free to reach out to [Insert Contact
Information]. 

Thank you for your support; it truly makes a difference. 

Sincerely,   
[email signature] 

 



Email Outreach 
Templates- Thank you note
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We encourage you to take a moment to craft a personalized thank‑you addressed to individuals in
your personal network. Please review the example below for guidance, then adapt it to reflect your
own tone and style.

Subject: Thank You for Supporting [Organization Name]

Dear [Donor's Name],

On behalf  of the entire [Organization], I want to extend my sincerest thanks for your generous
contribution to our crowdfunding campaign. Your support means so much to me and to the rest
of our [group]. Your donation will help [goal and purpose of the campaign]

Thank you again for your contribution. If  you have any questions or want to learn more about
the [organization], please feel free to reach out!

Sincerely, 

 [Your Name]
 [Student Organization]

 

 
 

 
 



Resource Guide 
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Frequently Asked Questions:

1.Are there any associated fees with the giving platform?

 100% of each and every donation made through GiveCampus is directed towards the project!
In contrast, other popular, non-Vanderbilt crowdfunding sites typically charge a fee and do not
provide full gift support. 

2.What if a crowdfunding project does not reach its fundraising goal?

All gifts processed by Vanderbilt will go directly to the program or initiative you’ve chosen to
support, even if  the fundraising goal is not fully met.
For endowed funds, if  the goal is to establish an endowment and the required amount is not
reached within the timeframe outlined in the gift agreement, the university will allocate the
funds in a manner it deems appropriate.

3.Are gifts made through Vanderbilt crowdfunding tax deductible?

 Yes, all gifts made to Vanderbilt are tax deductible. A gift receipt will be sent to each donor by
the University’s Gift and Donor Services team.

Any further questions regarding the campaign can be directed to:

Katelyn Law Bryan:, Associate Director of Specialty Campaigns 

GiveCampus Link: [insert GiveCampus link]

mailto:katelyn.l.law@vanderbilt.edu


Appendix
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How to add a link to Instagram post in bio:
1.Open the Instagram app
2.Click on the “Edit Profile” button found on your home page
3.click on add Links
4.Add External Link
5.Paste the GiveCampus URL
6.Click Done to save it in the bio

1.

2.

3.

4.
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How to add a link to Facebook post:
Copy the URL of the GiveCampus webpage you want to share 
Open Facebook and click on ‘what’s on your mind?’ box at the top of your News
Feed or profile page. 
Paste the URL into post 
Customize your post by adding any additional text or description to post; the link
will become clickable from the post

1.

3.

2.
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1.

2.

3.

How to add link to a LinkedIn post: 
Click on share an update or create a post 
Type your caption and hit copy and paste into the box
Type the Givecampus address into the field 
Review the link preview (it is generated) 
post as normal
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1.

2.

3.

How to add link to a X/Twitter post: 
Copy the GiveCampus link that you want to share 
Log in to your X account. 
Click on the X button to make a post 
Tweet as you normally would but include the link you want. 
Paste the GiveCampus URL link. 



Appendix
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1.

2.

3.

How to add link to a TikTok post in bio:.
Go to Your Profile: Tap on the Profile icon located at the bottom right corner of the
screen.
Edit Profile: Tap the Edit profile button.
Click bio
Copy and paste it into the bio, click save


