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editor 's reflections

"Letusbethankful forthecharminggardeners in
ourliveswhomakeoursoulsblossom,"reflects
therenewalspringbrings,muchlikeournew
journeywiththismagazine. 

 Welcometoourfirst issue,craftedfromadesireto
createanunmatched,authenticspacefor
exploringpeople,culture,andbelonging.This
vision,ambitiousbutgrounded,springsfroma
vibrantVanderbiltcommunitypassionateabout
realchangeandauthenticconnection. 

 Inourfirststepstogether, let’scelebrateour
progressandpreviewsomeexcitinginitiatives
ahead.OurimmediatefocusforFY24underlines
ourmissiontopositionVanderbiltasa
destinationfortoptalent, it'sessentialthatour
divisionleadsbyexample.Theevolving
landscape,drivenbyadvancementsinartificial
intelligence,necessitatesashifttowards
enhancinghumancapabilities,bothhardand
softskills,andenrichingthehumanexperienceat
work.

Thismonth'smagazineprovidesaglimpseof
someupcomingprojectsandlaunchesthat I feel
willbenefiteveryoneatVanderbiltUniversity. 
Ourmagazineismorethanstories; it'saguide,
urgingyoutodiscover, toquestion,andtounlock
yourpotential. 

 OurDivisionofPeople,Culture,andBelongingis
builtonenrichinglivesinourVanderbilt
community.Webelieveinacultureofbelonging,
self-direction,collaboration,andgrowth.Here,
everyvoiceisvalued,everypersonisacrucialpart
ofoursharedsuccess.Weaimnotjustfor
professionalachievement,butforacommunity
whereeachofuscanlearn,grow,andthrive. 

 Asweembarkonthis journey, I inviteyoutojoin
us-really.Let'sexplorethebeautyandimpactof
truehumanconnectionandthepowerof
belonging.Together,we'lluncovertheendless
possibilitiesthatawait.

It'sourmoment! 

SydneySavion

https://hr.vanderbilt.edu/PCB-Top-Priorities.pdf
https://hr.vanderbilt.edu/PCB-Top-Priorities.pdf


Team spotlight

Doublepointsarecomingsoon! 
Earndoublethepointsonhealthy
activitiesMarch18–31.Getreadyto
increaseyouractivitytogetthemostpossiblepointsforyourefforts.

Hereareafewactivitiestogetyoustarted:
   •   TrackHealthyHabits
   •   CompleteDailyCards
   •   Get7hoursofsleep
   •   Joinapersonalchallenge

VirginPulseisavailabletoallbenefits-eligibleemployeesregardlessoftheirenrollmentinVanderbilt
benefits.Signuptodayat join.virginpulse.com/VUorbycalling 888-671-9395.

WhitneyCoppinger-SrCommStrategist

WhitneyhasbeenwithVanderbilt for5years.Whenshe'snotwritingarticles 
or"makingthingslookpretty"forVU,sheloveshiking,readingandspending
timewithherhusband,Brandon,andtheirtwoadorablejuveniledelinquents,
Gracie(6)andMaverick(3).  WhitneyisvitalpartoftheHRteamand
PCBdivision.Here'swhatsomeofourcolleagueshadtosayaboutworkingwithher: 

Whitneyisalwaystheretosavetheday.Shegoesaboveandbeyondtoprovideherassistanceand
creativehelpwithgreatdisposition.Notonlydoesshedoit inastellarway,butsheconstantlydisplaysa
“cando”attitude.HerhelpandcontributionstoTAandHRingeneralareimmenselyappreciated.
–AndiSamaniego,TalentAcquisitionManager

Whitneyhasbeenafantasticpartnerforthepayrollandinternationaltaxteams,mostrecently,during
therolloutofUKGKronos.Whitney'sexpertisehelpedusgettogetheraresourcewebsitethatwewere
abletoreferthecampuscommunitytothroughouttheimplementationprocess.Whitney'squick
responsetimesalsoallowedustoaddandchangeinformationonthesiteduringthat 'golive'timeperiod
sowecouldensureeveryoneusingUKGhadthemostuptodateanduseful information.
 –CourtneyVogelpohl,Director,Payroll&EmployeeRecords

Whitneyisastrongcollaborativepartnerwhoisalwayswillingtojumpintomakesuretheworkisgetting
done.WhileoverseeingallofHR'scommunications,she'salsobecomeavaluedsupportforotherarea's
needs, includingmostrecentlyhersupportofViceChancellorSavion'sfirst100daysoncampus.
 –KatherineKeith,Director,CampusCommunications

Earn Double Points 

March18-31

https://join.virginpulse.com/VU/


UPCOMING EVENTS & LAUNCHES

UpSKILLING JOURNEY

UpskillingJourneyStartsApril8:
Weareembarkingonanupskillingjourney
toensureourteamremainsatthe
forefrontofthesechanges.Basedon
currentglobalandlocalmarkettrends,we
haveidentifiedthreekeyareasfor
development:

   •   GenerativeAIPrimer
        •   PromptEngineering
   •   EverydayBusinessStorytelling
   •   DataLiteracy

OurfirststepwillbeaGenerativeAIPrimer.
Eachteamisplanningaone-hourtraining
sessioninthecomingweekstokickstart
this initiative.Yourmanagerwillprovide
moredetails. 

CURIOUS BAR

LaunchingApril3! 
InspiredbytheconceptoftheApple
GeniusBar,we'reexcitedtointroduce
ourCuriousBarpilotattheRand
location.This initiativeisdesignedto
fostercontinuouslearningand
innovation.AttheCuriousBar,you'll
findpersonalizedsupportforawide
arrayofourpeople,culture,and
belongingservicesandproducts.

This initiative,setforeveryWednesday
from11:00AMto1:00PM,isaimedat
enhancingstaffexperienceand
fosteringanenvironmentofcuriosity
andgrowth.

EventDate:April25
We'reexcitedtoannounceAll-Hands
meetings.Everyoneshouldhave
receivedaninvite ,andwehighly
encourageeveryonetoattend.These
gatheringsserveasinvaluable
opportunitiestostayinformedabout
divisionalanduniversityupdates,while
alsofosteringconnectionswithinour
divisionalcommunity. It'snot just
aboutreceivinginformation; it'sabout
activelyengagingandparticipating.So,
pleasecomepreparedtoshareinsights,
askquestions,andcontributetoour
collectivegrowthandsuccess.Your
presenceandinvolvementarewanted
andvalued.

All-Hands Meeting

Newwebsite

LaunchingApril1
We’reexcitedtoannouncethelaunchof
ourPCBwebsiteonApril1.Lookformore
informationandalinkcomingsoon.This
websitewillbeourhubtoreachall
departmentsinourdivision.



Does AI Wear Prada?

What“TheDevilWearsPrada”CanTeachUs 
About the AIRevolution

ThesceneopensthedayofAndy’s interviewwithMiranda.Unruffled,sheobservesallofthe
RunwayfashionmagazineemployeesscramblingwhentheylearnthatMirandawillbe
arrivingintheofficeearlierthananticipated.Theyarerushingaroundclearingtheirdesks,
changingshoesandapplyingmoremakeupbeforeshewalksthroughthedoors.Thoughwe
haven’tevenproperlymetMirandayet, thissceneshowsushowshe’sperceivedwithfrantic
anticipation,anxietyandfearbythepeoplearoundher—aratherominouseffect.Asthefilm
unfolds,Andygrappleswithherownfeelingsof inadequacy,anxiety,andresistancetothe
businessoffashionandfinallyembracesherpositionasanassistantatRunwaybyseekingto
understandandgainmasteryofherroleandindustry.This isthefilm,“TheDevilWearsPrada,”
starringMerrylStreepasMirandaPriestlyandAnneHathawayasAndySachs.

MuchlikeMiranda—albeitacheekyillustration—thehypeis inoverdriveabouttherecent
artificial intelligence(AI)breakthroughs,especiallygenerativeAItoolssuchasBard,ChatGPT,
OpenAIamongmany. Itsubiquitousnaturehascreatedadistractionthat isperceivedwith
franticanticipationofsomethingominoustocome.Theproblemfacingmanylearning
leaderstodayisadisorientingdilemmaofpressingonwithconventionalmethodsoffulfilling
learningneedscollidingwithbeingtentativeaboutexploringgenerativeAI’srapidcapability
tocreatecontent,adaptivedevelopmentplan,knowledgediscoverywithchatbotsandmore.
This ispromptingquestionsaboutlearninganddevelopment(L&D)’scurrentstateof
relevanceandvaluepropositioninrelationtogenerativeAI.Thehopeisthatthis leadsto
unlockingournon-computablesuperpower—emotional intelligence(EI) todriveamuch-
neededL&Dtransformation.

OptimizingforEI:TheNon-ComputableSuperpower
AIhasmaderemarkableprogressinrecentdecades.AI isasetofalgorithmsthatenable
machinestolearn,analyzedataandmakedecisionsbasedonthatknowledge. Inlayman’s
terms, it istheclaimthathumanintelligencecanbesopreciselydescribedthatwecan
actuallycreateamachinetosimulateit.GenerativeAI isatypeofAIthatdescribesalgorithms
thatcancreatenewcontent, includingaudio,code, images,text,simulationsandvideos.EI is
non-computableandtheintersectionofcognitionandemotion. It isthecapacityforustobe
self-awareofourownfeelingsandemotions,andthoseofothers,andusethatawarenessto
navigateaplethoraofsocialsituationsandconflicts.Thereinliesthefashionableopportunity
inthisdistinctionbetweenEIandAI.

Dr.SydneySavion
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WeshouldthinkaboutwhathumanscandothatAIcan’t (at leasttoday),whichistooptimize
forEI.However, itseemsthatmostL&Dorganizationsarenotthinkingthisway. Infact,only
17%oforganizationsweremakingsignificant investmentsinworkertrainingand
developmenttosupporttheirAIstrategies.

Inhisgroundbreakingbook,“Non-ComputableYOU:WhatYouDoThatArtificial Intelligence
NeverWill,”renownedengineeringandcomputerscienceprofessorRobertJ.MarksIIwrote
that“…tomorrow’sAI,nomatterwhatisachieved,willbefromacomputercodewrittenby
humanprogrammers.Programmersusetheircreativitywhenwritingcode.Allcomputercode
isaresultofhumancreativity….”Andcreativity is linkedtoEI.

However,mosttrainingorganizationsdonotpromote,recognizeandrewardcreativity.Which
bearsoutinrecentresearchthatfoundonly9%ofhumansaremorecreativethanthebestAI
chatbotsalbeit low-levelcreativity.Humansstillhaveanedgeindealingwithmorecomplex
problemsthatdemandhigherlevelsofcreativity.
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TheAIRevolutionIsHereTheL&Dfieldisatanexistential inflectionpoint initshistory,given
theexponentialaccelerationoftheAI-driveneconomy.Readyornot,thegenerativeAI
revolutionisuponus,drivingintensechangesandrewritingtherules.Accordingtoindustry
analystJoshBersin,withabout10.3millionjobsopen,about8%(800,000)will immediately
beimpactedbyadvancements inAI.Thesejobswon’tgoaway,butthey’llbeupgradedand
enhancedbythesesystemsovertime.(Andtherearelotsofnewjobslike“Chatbottrainer”
nowbeingcreated.) It’sclearthatanintentionalfocusonevergreenL&Dchallenges,suchas
definingandscalingglobalemployeedevelopment,determininginformal learning
effectivenessandimprovinglearnerengagement,areprovingtobethewaytomaintain
relevanceintoday’sAI-driveneconomy.SincetherulesofL&Darebeingrewrittenanyway,
whynotpushtheboundariesof learningthroughintentionalcollaborationwithgenerativeAI
tokeepupwiththerevolutionaryarcofthisevolvingtechnology?MuchlikeAndyin“TheDevil
WearsPrada,”wemustprogressivelytapintothenon-computableessenceofbeinghuman—
EI—andstartaskingtherightquestionsfocusedoncreativity,curiosityandcompassion.

Howcanyoudeterminewhichquestionstoask?Considerthefollowingtojump-startyour
thinking:

 1. Curiosity.
 Curiosity istheintrinsicmotivationforexploration, learningandcreativity. Itbegsthe
question:Whatarethemostpressingchallengesforyourorganization?Thismeanswhile
therewillbearangeofchallengesthisAI-driveneconomyhascreatedaseismicshiftin
businessexpectationsforL&D. 

2.Compassion.
Compassionisessential tomaintainconnectionandsentience.Thisbegsthequestion:How
areyouthinkingaboutjobextinction?Thismeans,giventhedemandforcausal learning
impactandspeedatthepointmacroeconomicbusinesspressuremaycompelautomation
andgenerativeAIsolutions. 

3.Creativity.
Creativity isandhasbeenanevergreenskillofthefutureofthe21st-centuryandtherehave
beenattemptstomergeAIcreativity. Itbegsthequestion:WhatareyourL&Dfunctionalskills
gaps?Thismeansaspractitioners,wemustassessourcollectiveskillsandreimaginenew
waystoassessandaccelerateupskillingandreskillingandexploretechniqueswhereAIcan
enhancecreativitytoformulateevenmorenovel ideas. 



Does AI Wear Prada?

What“TheDevilWearsPrada”CanTeachUs 
About the AIRevolution

Conclusion 

 MuchlikeMiranda’sexpectationsofherstaff, themedia’shypehasoverly inflatedfrigid
expectationsofgenerativeAIandthefateofhumans.Thishassetoffaperpetualscramble
fuelinghuman’sfeelingsof inadequacy,anxietyandresistance.Though,whatisn’thypeare
thestaggeringpredictionsthattechnologycoulddisplaceanestimated400millionworkers
worldwide,15%ofthetotalworkforce,by2030,accordingtoMcKinsey.Whilethemediamay
dressAIupasthedevil,maybeatleastgenerativeAI’scapabilitytoenhancehuman-sentient
capabilities issymbolicofwearingPrada—apremiumbrandofAIandEImakingtheplaneta
betterplace. 

 Finally, thegoodnewsisthatU.S.policymakersandtechnologycompaniesareworking
togethertostartconversationsonhowtheevolvinggenerativeAItoolscanbeusedsafelyand
constructively. AsanL&Dprofessional,consider:Whatwouldit lookliketoconveneasan
industrytodiscusshowgenerativeAIcanbeusedresponsiblytoenhancemeasurable
employeegrowth, interactivelearningintheflowofwork,andelevatethevalueproposition
oftheL&Dfield?It’salottoconsider,butbycomingtogether,L&Dprofessionalscanhelpdrive
anethicalandresponsibleAI-drivenfutureofwork.




