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CFP Conference Payouts 2015 (SM)
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FRESHMAN AND SOPHOMORE MISTAKES
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Chicago Cubs v. St. Louis Cardinals
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"OFFENSE SELLS TICKETS: DEFENSE WINS CHAMPIONSHIPS"
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LATINOS COVERED BY MLB DRAFT

Latinos in MLB 2015
Dominican Republic 83 40.5%
Venezuela 65 31.7%
Cuba 18 8.8%
Puerto Rico 13 6.3%
Mexico 4.4%
Colombia 2.0%
Curacao 2.0%
Panama 2.0%
Brazil 1.0%

Nicarauqua 1.0%
Aruba 0.5%
Total 2015 100.0%
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L.A. Coliseum
Renovation




SECRET TO PUBLIC FINANCE:
PUBLIC COST = PUBLIC BENEFIT



TAX
REVENUE

64

56

48
PROPORTIONAL

40 FLATRATE
32 T=20Y
24 '

REGCRESSIVE
16
g

’
sk 40 80 120 160 200 INCOME Y

Tax Burden



TAX

REVENUE
T
A
32
28
24
SALES TAX 15
PROPORTIONAL T~10C
29 TO CONSUMPTION
SLOPE 15 DT/DC
16 SALESTAX *1OMW L
5
CONSUMPTION
-
fk 40 B8O 2o 160 200 <

CONSUMPTION
FUNCTION
<
A
160 c vy
e CONSUMPTION T
INCREASES SLOWER SAVINGS
T2O) & s AVINGS FASTER
THAN INCOME
roo C~KY)
80
60 _
CONSUMPTION
40
20
7 INCOME .
fk 40 8O 120 160 200 Y



E-COEFFICIENT
E=%A Q%A P

Ri‘

MAX T
REVENUE
a, a’ a _r°
SWEET SPOT &

INTERNAL OPTIMUM



FANSURPLUS

Mg MAX MONOPOLY
T, MAX DUOPOLY
T >, ;o <@,

WELARE: Q=¢+n

A, QMAX

>
x, X, x° X-FANS

DUAL MARKET THEOREM



Competition in Multiple Team Markets
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Season Tickets & Attendance 2014-15
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Average Team Revenues

Average Gate Revenue :

Gate percent 20.0% 2
Avg Season Attendance , 2,457, 987
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70.4%
va S 16,000
Season Ucket percent 101 8°’o 52.6%
Fan Cost Index /4 $119.65 $53.12 $83.40 $90.90
Average ticket price $84.43 $27.93 : $62.18
Percent of Fan Cost Index 70.6% 52.6% 64.7°
Home FSE games 81

62
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