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Do I really need a Linkedin profile?



Do I need Linkedin premium?

https://www.makeuseof.com/tag/reasons-linkedin-premium-worth/

https://www.makeuseof.com/tag/reasons-linkedin-premium-worth/


Your Network and Degrees of Connection 
• 1st degree: people you are directly connected with

• 2nd degree- connections of your 1st degree connections. 
• You can send them an invitation by clicking Connect or contact them through an InMail or an introduction.

• 3rd degree- connections of your 2nd degree connections
• If their full first and last names are displayed, you will be able to send them an invitation by clicking Connect.
• If only the first letter of their last name is displayed, clicking Connect is not an option but you can still contact them 

through an InMail or an introduction.

*Means she has a Premium account



Three ways Linkedin helps you connect

Build a professional online identity

Connect with people you know and 
build and develop your network

Research career paths, companies, 
and job opportunities



Most Important Places to Address
• Profile Picture
• Background 
Image

• Headline
• About Section
• Experience
• Up-to-date
email

• Claim your ID
• Multi-media



Linkedin profiles with a photo are:

21x
more likely to 

be viewed

9x more connection 

requests



Profile picture guidelines
• Make sure settings show your picture 
• Just you in the picture
• Good lighting 
• Close-up head shot



Headshot Days with BRET
• Occurs quarterly
• Grad student and postdoc days
• Announced via email and/or our 

newsletter
• Slots fill fast Headshot Day



Background Image











Background Image
• Opportunity to make your profile stand out

• Choose something representative of you or personal

• Don’t use copyrighted material!

• UnSplash, Pixabay, Pexels- royalty free images (others?)

• Vanderbilt has Flickr Sites available:

• VU: https://www.flickr.com/photos/digitalvu/albums

• VU Sch of Med: https://www.flickr.com/photos/vusm/albums

• Take your own: a vacation spot, the skyline, your lab bench, your favorite 
microscope, imaging data, coffee shop etc…

https://www.flickr.com/photos/digitalvu/albums
https://www.flickr.com/photos/vusm/albums


Headline
• 120 characters
• Defaults to your current job title
• Personal branding opportunity
• Choose something interesting 

to catch people’s eye
• Use key words!
• Capture some of your 

philosophy, life goals or passion



About
• 2000 characters (including spaces) = appx 300-350 words.

• Tell your story (facts are in the “Experience” section below)

• Share values, passions and strengths

• Tell what you want to accomplish (goals)

• This is not as easy as it might seem; can take some time to write



Experience







Use a permanent email address



Claim your LinkedIN Profile URL

Default profile name



Claim your LinkedIN Profile URL

* Better for business cards, 
resumes and sharing in emails



Multi-media add-ons
• Videos
• Photos 
• Slide sets
• PDFs (resume or poster etc…)
• News stories about you and your 

team (Reporter??)
• Be careful of manuscripts that 

are copyrighted

**Personal Branding– what are you an expert in?



Three ways LinkedIn helps you connect

Build a professional online identity

Connect with people you know and 
build and develop your network

Research career paths, companies, 
and job opportunities



Join Groups



Adding Connections
• Always add a note!

300 characters



On Your Phone- be careful!

X



Customizing your connection request
• Establish how you know the person or what you have in common.

• Explain why you want to connect.

• Be generous – offer to help them.

• 300 characters isn’t much; keep it short and sweet.  You can elaborate more 
via “message” once you connect



Connecting on LI allows you to:
• See someone’s full professional profile.
• See someone’s email address
• Message someone via Linkedin.
• Receive updates on career moves.
• Become a level closer to their connections

…and identify your potential network!



Identify your potential network!



More features: resume pdf





Settings and Privacy



Privacy and Communication Settings
Privacy
• “How others see your Linkedin activity” 

• “Profile Viewing options”→ “Private Mode”
• Allows you to search and view others in “stealth mode”

• “Sharing job changes, education changes…etc…”
• Job Seeking Preferences 

• can let recruiters know you are open to new opportunities
• “How others see your profile and network information”

• Edit your Public Profile→ Your profile’s public visibility→ photo (connections only vs all LI members vs public 
(google-able))

Communications settings:
• Err on the side of getting more and then dial back as needed.  Verify the email is one you 

check regularly. You don’t want to miss if someone sends you a message or invites you to 
connect



“Visibility: Visibility of your profile and network”



Sharing job changes, education changes…etc…



Communications



How others see your profile and network information



Three ways Linkedin helps you connect

Build a professional online identity

Connect with people you know and 
build and develop your network

Research career paths, companies, 
and job opportunities



Research careers, companies, and job opportunities
• Linkedin Alumni tool
• Go to your school’s Linkedin page





Find me on Linkedin and connect!

******
CV/Resume & Advising:

We can also help with LI profiles

https://docs.google.com/forms/d/e/1FAIpQLSdUp9E67I3JT2348Q
PmMAaRvvGJAuW98BL8QpXWDa7FtBEFUg/viewform

ashley.brady@vanderbilt.edu

https://docs.google.com/forms/d/e/1FAIpQLSdUp9E67I3JT2348QPmMAaRvvGJAuW98BL8QpXWDa7FtBEFUg/viewform
https://docs.google.com/forms/d/e/1FAIpQLSdUp9E67I3JT2348QPmMAaRvvGJAuW98BL8QpXWDa7FtBEFUg/viewform


THANK YOU!
ashley.brady@Vanderbilt.edu



Linkedin Resources
• Examples of “About” summaries:  https://business.linkedin.com/talent-solutions/blog/linkedin-best-

practices/2016/7-linkedin-profile-summaries-that-we-love-and-how-to-boost-your-own

• What to Say and How to Say It Tips: https://business.linkedin.com/talent-solutions/blog/linkedin-best-
practices/2016/7-linkedin-profile-summaries-that-we-love-and-how-to-boost-your-own#whattosay

• 5 Templates That'll Make Writing the Perfect LinkedIn Summary a Total Breeze: 
https://www.themuse.com/advice/5-templates-thatll-make-writing-the-perfect-linkedin-summary-a-breeze

• How to Write a LinkedIn Summary (About Section): Examples and Tips: 
https://www.jobscan.co/blog/linkedin-summary-examples/ (this has some good info, and examples, but 
beware, it’s an infomercial that I don’t necessarily endorse)

• How to write the Perfect Headline: https://www.forbes.com/sites/williamarruda/2018/05/08/how-to-write-
the-perfect-headline-for-your-linkedin-profile/#734dd3771e8a

https://business.linkedin.com/talent-solutions/blog/linkedin-best-practices/2016/7-linkedin-profile-summaries-that-we-love-and-how-to-boost-your-own
https://business.linkedin.com/talent-solutions/blog/linkedin-best-practices/2016/7-linkedin-profile-summaries-that-we-love-and-how-to-boost-your-own
https://business.linkedin.com/talent-solutions/blog/linkedin-best-practices/2016/7-linkedin-profile-summaries-that-we-love-and-how-to-boost-your-own#whattosay
https://business.linkedin.com/talent-solutions/blog/linkedin-best-practices/2016/7-linkedin-profile-summaries-that-we-love-and-how-to-boost-your-own#whattosay
https://www.themuse.com/advice/5-templates-thatll-make-writing-the-perfect-linkedin-summary-a-breeze
https://www.jobscan.co/blog/linkedin-summary-examples/
https://www.forbes.com/sites/williamarruda/2018/05/08/how-to-write-the-perfect-headline-for-your-linkedin-profile/#734dd3771e8a
https://www.forbes.com/sites/williamarruda/2018/05/08/how-to-write-the-perfect-headline-for-your-linkedin-profile/#734dd3771e8a


Adding symbols to your Linkedin
• Can add interest, make you stand out or 

draw attention to a particular area
• Don’t overdo it (1-2 symbols max)
• Can appear different across devices **

• https://www.linkedin.com/pulse/symbols-making-
your-linkedin-profile-stand-out-karen-tisdell/

• https://medium.com/digital-marketing-lab/adding-
bullet-points-and-symbols-to-your-linkedin-profile-
594c5d91f839

https://www.linkedin.com/pulse/symbols-making-your-linkedin-profile-stand-out-karen-tisdell/
https://www.linkedin.com/pulse/symbols-making-your-linkedin-profile-stand-out-karen-tisdell/
https://medium.com/digital-marketing-lab/adding-bullet-points-and-symbols-to-your-linkedin-profile-594c5d91f839
https://medium.com/digital-marketing-lab/adding-bullet-points-and-symbols-to-your-linkedin-profile-594c5d91f839
https://medium.com/digital-marketing-lab/adding-bullet-points-and-symbols-to-your-linkedin-profile-594c5d91f839
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